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In today’s fast-paced digital world, businesses and professionals must leverage online platforms to 
stay competitive and relevant. Digital marketing is no longer an option but a necessity for 
businesses looking to expand their reach, engage with customers, and drive sales. Understanding 
digital marketing fundamentals is crucial for entrepreneurs, marketing professionals, students, and 
enthusiasts eager to build a strong online presence and grow their brand effectively. 
 
The Introduction to Digital Marketing for Beginners workshop is designed as an immersive, 
hands-on learning experience that equips participants with the foundational knowledge and 
practical skills needed to navigate the digital marketing landscape. Over the course of six hours, 
attendees will explore the core aspects of digital marketing, including search engine optimization 
(SEO), social media marketing, paid advertising, and digital marketing audits. By the end of this 
workshop, participants will have a clear roadmap to implement digital marketing strategies for their 
businesses or personal brands. 
 
Why Digital Marketing Matters 
With over 4.9 billion internet users worldwide, digital marketing provides unparalleled 
opportunities to connect with a global audience. Unlike traditional marketing methods, digital 
marketing allows for targeted, data-driven strategies that yield measurable results. Whether you’re 
a small business owner trying to build brand awareness, a marketing professional aiming to 
enhance your expertise, or a student exploring career opportunities, this workshop offers the 
essential tools to thrive in the digital era. 
 

Module 1: Establishing Your Digital Presence (2 
Hours) 

• Digital Marketing Fundamentals 
o Introduction to digital marketing. 
o The importance for businesses today. 
o Overview of major digital marketing channels. 

• Website Development 
o Importance of a website. 
o Components: domain name, hosting, design principles, content creation. 
o Hands-on: Setting up a basic WordPress website. 

• Social Media Mastery 
o Setting up business profiles on Facebook, Instagram, and LinkedIn. 
o Content strategies and audience engagement tips. 
o Practical: Creating a Facebook Business Page and Instagram Business Account. 

• Local SEO with Google My Business 
o Importance and benefits for local businesses. 
o Step-by-step setup and optimization. 
o Managing online reviews and interactions. 

 



Module 2: Introduction to Paid Advertising (2 
Hour) 

• Meta Ads 
o Understanding the Meta advertising platform. 
o Creating and optimizing ad campaigns on Facebook and Instagram. 
o Best practices for engaging content and measuring success. 

• Google Ads 
o Introduction to Google Ads and its importance in search marketing. 
o Creating search and display ad campaigns. 
o Tips for keyword selection, budget management, and performance tracking. 

• Overview of Other Platforms 
o Brief on advertising with LinkedIn, Twitter, Pinterest. 
o Selecting the right platform based on business goals. 
o Case studies highlighting unique advantages of each platform. 

 

Module 3: Driving Traffic and Engagement (2 
Hours) 

• Search Engine Optimization (SEO) 
o Basics of on-page and off-page SEO. 
o Keywords, meta tags, content optimization. 
o Tools and practices for monitoring SEO health. 

• Social Media Marketing 
o Developing a content calendar. 
o Strategies for growing followers and increasing engagement. 
o Utilizing analytics to inform strategy and improve outcomes. 

• Paid Advertising Continued 
o Deep dive into setting up effective ad campaigns. 
o Analyzing and interpreting ad performance data. 
o Scaling strategies and budget adjustments for maximum impact. 

 

Module 4: Digital Marketing Readiness and 

Audits (15 Minutes) 
• Business Readiness for Digital Marketing 

o Assessing current digital capabilities and identifying gaps. 
o Setting achievable digital marketing goals. 
o Crafting a basic digital marketing plan. 

• Conducting a Digital Marketing Audit 
o Importance and benefits of regular audits. 
o Practical audit of website, social media, and advertising efforts. 
o Using tools like Google Analytics and SEMrush for ongoing monitoring. 

 

Hackathon: Implementing Learning (45 Minutes) 
• Setup and Challenge Introduction 



o Brief on objectives and structure of the Hackathon. 
o Team formation and role assignment based on interests. 

• Hackathon Execution 
o Teams develop a mock campaign using learned techniques. 
o Focus on one chosen platform: Meta, Google, or another discussed platform. 

• Presentation and Feedback 
o Teams present their strategies and execution plans. 
o Group critique and instructor feedback to enhance learning and application. 

 

Target Audience: 
• Entrepreneurs and small business owners aiming to establish or enhance their online 

presence. 

• Marketing professionals and employees looking to expand their skill set into digital 
marketing. 

• Students and individuals interested in starting a career in digital marketing. 

• Enthusiasts eager to understand how digital marketing can be leveraged effectively. 
 

Workshop Outcomes: 
Participants will: 

• Understand the core concepts and importance of digital marketing. 

• Set up and optimize key digital platforms such as websites, social media accounts, and 
Google My Business. 

• Learn foundational strategies in SEO, social media marketing, and paid advertising. 

• Conduct a basic digital marketing readiness assessment or audit for their business. 

• Develop actionable strategies to implement digital marketing immediately. 
 


